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®Utilize Digital Technology

*Sharing Economy, Cultural Economy, Digital Economy
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Thailand Labor Forces by Sector
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Service Sector Contribution to GDP (%)
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Thailand GDP Composition by Sector:
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Healthy Living for Happy Life

Work Life Balance

Healthy Body

¢® Eat well

Healthy Mind

*  Free mind (%3aunF Hnwiolatn-aan)
* Exercise Well * Do good deed (¥inlu&iNa):
* Rest Well jﬁ]”ﬂmﬂﬁ’, V‘iﬂuﬁﬁmﬁwmsqﬂa

® New finding: Anti Aging ® Spend Time for family

® Medical Checkup ® Have time to relax your mind:
i WatwasTise
*  Good Hobby: 1@31, ¥nFanTay, Uanduls
® Positive Thinking
®* Release (Uaayi3)

® Learn new things (L‘%ﬂujﬁﬂmj 9) o>



! Meet the President,
Mr. George W. Bush!!!
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